











Lee Ingram (from left), Ken Schmidtke and
Glen Campbell look over drawings of the
1270’s packaging in the far left photo on
page 4.

On the opposite page, Jack Watson, Lyle
Hamilton and Ken Carey trace signals through
a printed circuit card. They're working with

a rack-mounted 1270 engineering model.

Stu Rawson (upper photo) is seated at a
1240 Communication Terminal, talking with
Larry Zimmerman. The 1240 is connected
through the 1270 engineering model to the
IBM computer in Building 10.

On the right are Walt McBride, Don Pesavento
and Bobby Brannon, discussing cable routing
on another 1270 engineering model.




Conference Brings

MEG Sales Force
To Bay Area

The Equipment Group helds its first national
sales conference July 21-24, attended by
MEG salesmen and sales managers from 29
offices across the United States. Also on
hand were marketing support personnel from
Santa Clara.

The conference was at the Fairmont Hotel

in San Francisco, and its purpose was to
bring the sales force together for technical
sessions on equipment products, discussions
on sales skills, and to bring the men up-to-
date on the company's progress. As part of
that latter objective, all of them had the
opportunity to tour the new San Tomas
manufacturing facilities and the Memorex
education center.

The salesmen began arriving in San Fran-
cisco on Tuesday afternoon for the official
opening of the sales rally Wednesday morn-

ing.

After an impressive slide/tape program

called "“The Age of Memorex," opening talks
were given by Bill Emmons, MEG director

of Field Sales, and Garrett Fitzgibbons, vice
president of Marketing. “The Age of Mem-
orex” was a series of slides showing impor-
tant events and trends in the first year of

the 1970’s, and the theme was Memorex's
acceptance of the challenges which will come
in this decade.

Then, Joel McQuade, a salesman from the
Dallas office, was honored as the Equipment
Group's top salesman. At the same time, a
special award was presented to Training
Specialist Terry Brown, who has conducted
product training classes for the entire
equipment sales force.

Next on the agenda was a review of the
year by Bill Emmons. A main point during
his talk was that the Equipment Group is
running at 140% of its salesrevenue plan,
and that this was being achieved even
though the sales force was at 85% of its
employment goal. Dave Scott spoke next
about some more good news. He announced
the 1270 Terminal Control Unit (story on
page 4), and was greeted with enthusiastic
applause by the salesmen.

The rest of Wednesday afternoon was de-
voted to sessions on Equipment Group prod-
ucts. Wednesday evening, Company Presi-
dent Larry Spitters spoke on the future of
Memorex. He stressed the company’s need
for financial strength and went into some
detail about how Memorex will attain this
strength. Mr. Spitters also said there is a
great opportunity for our company in the
next decade, and the way we will capitalize
on that opportunity should make an almost
unparalleled success story. Our corporate
sales goal for 1975, halfway into that decade,
is $500 million.

On Thursday, there were more product and
selling skills sessions, as well as a lunch-time
talk by MEG Vice President and General
Manager, Jim Guzy. His topic was the history
of the Equipment Group, and during his
speech he mentioned that the majority of
the Equipment Group's growth has come
since the second quarter of 1969, where there
were only 250 people in the entire Equip-
ment Group. Today, a year later, there are
about 2,000.

A highlight on Friday, the closing day of
the sales conference, was an award to
Howard Gordon, winner of the sales

call competition. The contest started in the
district offices and the salesman with the
best sales presentation was selected from
each location. Then, the finalists were
brought to Santa Clara, where the overall
winner was chosen. Other finalists were Tony
Gault, Portland; Joel McQuade, Dallas; Fred
Wright, Indianapolis; Ken Chiara, Detroit;
and Pete McDonald, Albany.

Salesmen attending the Equipment Group
national sales conference had a busy three
days. Banquet meetings and product ses-
sions like those shown below were just two
of many scheduled events,
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On The Move

Menn

Peter Vajta has been promoted from national
sales manager to director of Marketing,
Video Products, announces IMG Marketing
Vice President Jim McNabb.

Pete will be responsible for all phases of
marketing and business planning for Video
Products. Before joining Memorex in March
of this year, he was manager of Business
Planning for the Medical Diagnostics Divi-
sion of Xerox Corporation.

Larry Knowles, general manager of Business
Products, reports that Arnold Menn has been
promoted to director of Marketing, Business
Products. His responsibilities include all
marketing and sales activities in that organi-
zation.

For the past six months, Arnold has served
as manager of Marketing and Business Plan-
ning. He came to our company from World
Airways, where he was director of Market-
ing. He has also held management positions
with TWA, American Flyers and Ford.

Campbell Rawson
Don Campbell is the new director of Plan-
ning and Analysis, according to Gordon
Pilcher, vice president of Finance. Replac-
ing Don as manager of Corporate Financial
Planning is Bill Krum.

Don will be responsible for corporate plan-
ning and measurement, operations research,
and the direction of analyses of major corpo-
rate investments, new ventures and potential
acquisitions.

Stewart Rawson has been promoted to
director of Engineering at Communications
Products Corporation (CPC), a subsidiary
in the Equipment Group.

He reports to Don Reichel, who is general
manager of Information Printing Systems
Corporation (IPSC) and CPC. Stu was for-
merly with IBM.

Kirk

Dick Kirk has been named director of Admin-
istration in the Information Media Group.
Dick now reports to John Del Favero, execu-
tive vice president and group general
manager.

Dick will be responsible for the direction of
all finance, personnel, administration and
data processing activities. Reporting to him
will be Jack Marzluft, director of Finance;
Don Newton, director of Personnel; and Bart
Alexander, director of Information Services.
Information Services was formerly part of
Corporate Finance, and it will continue to
provide all data processing services to
Corporate Finance and Corporate Administra-
tion, as well as the president's office.

Notes

The Equipment Group Dispensary at the San
Tomas facility opened last month. It is
located in Building 10 off the main assembly
floor. Jean French, the nurse in charge of
the Dispensary, can be contacted by calling
246-6200, extensions 711 and 712, or
257-9112.

If you work in Santa Clara, you've probably
noticed that the City has already started
changing street signs on Shulman Avenue.
The street is being renamed Memorex Drive,
and although the sign at Lafayette Street
reads Memorex Drive, the street won't offi-
cially use that name until July of next year.
For now, only the short section from Lafay-
ette to the old Shulman Avenue entrance
has the new name.

Work is under way for the extension of
Shulman Avenue. The extension begins in
front of the Disc Pack Building and can-
nects with Richard Avenue.

- - -

Entries for the Santa Clara area MAG photo
contest should be submitted to Linda
Workman (Shulman Avenue, 247-1000), or
Steve Palm (San Tomas, 246-6200). The
final date for entries is September 15, and
contest rules are available in Updates 10
and 14.
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